already included--brand name, style of vegetable, net weight of
contents, and ingredients.

(Questions 9a, b, and c)

PERCEPTION OF PROCESSED TOMATO PRODUCTS
Description of the Ideal Tomato Juice

The majority of respondents felt that the tomato juice
product currently on the market was "ideal" with respect to fpriri,
vitamin content, appearance, and calorie content*

Over three-quarters of the respondents reported serving
tomato juice in the 12-month period prior to interviewing.  Home-
makers serving tomato juice tended to be above 24 but below 65
years of age, and tended to be in households with a higher income
level.

(Question 14a)

Each homemaker in the sample, regardless of whether she
served tomato juice, was asked to select from sets of mutually
exclusive characteristics those which best described the ideal
tomato juice for her family.  Major findings on four questions are
described below.  (See page 16 for summary table.)

Form

In   response   to   a   question   about    the   ideal   form   of   tomato
juice,   a   majority   of   the   respondents    (91   percent)    said   that   tomato
juice   should   be   ready   to   serve.      Tomato   juice   in   either   frozen
concentrated   or   instant   powder   form   to   which  water   must   be   added
generally   did   not   appeal   to   the   homemakers.

(Question   14b)
Vitamin   Content

Slightly   more   than   half   of   the   homemakers   said   that    the   ideal
tomato   j.ulce   for   their   family   should   contain   the   same   amount   of
vitamins   as   the   present   product   on   the   market;    slightly   less   than
half   of   the   homemakers   felt   that   the   ideal   tomato   juice   should
contain   an   added   amount   of   vitamins,    enough   to   supply   a   day's
vitamins   needs   in   an   8-ounce   glass.

(Question   14c)

Appearance

A large majority of the homemakers (87 percent) thought that
the present appearance of tomato juice was preferable to a tomato
juice that would be red in color but clear, like cranberry juice.

(Question 14d)
15  an
